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eNeighborhoods is real estate’s most popular marketing system. Your subscription gives you valuable 
access to a unique set of tools to help you grow your real estate business. Our research shows that 
customers who utilize the eNeighborhoods system make up to 4 times more money than the average real 
estate agent, and tend to be eNeighborhoods customers for their entire real estate career.

The purpose of this guide is to:
1. Explain eNeighborhoods Marketing System
2. Provide an overview of the eNeighborhoods products
3. Help you set up your personal Profile
4. Walk you through creating a Neighborhood Report
5. Show you some advanced features

By giving you this jump start we hope to give you the confidence to explore the other products in your eNeighborhoods  
subscription. Remember free on-line training is always available to you.

THE eNEIGHBORHOODS MARKETING SYSTEM

eNeighborhoods is one of the premier compilers of  
neighborhood, demographic, and recent home sale data in 
the country. This unique set of data powers eNeighborhoods 
comprehensive set of personalized marketing solutions for 
real estate professionals. The system revolves around  
4 set principles.

Be An Expert
Establishing yourself as an authority figure is key to any 
successful agent. eNeighborhoods continually updates a 
massive database of detailed information on every  
residential address in the U.S., including demographics, 
employment, schools, housing, MLS data, loan scenarios, 
and more. We do all the work, you get all the credit.

Stand Out
Here’s an interesting fact: According to the National  
Association of REALTORS  (NAR) “Home sellers typically list 
their home with the first real estate agent that they contact. 
In 2003, 69 percent of sellers used the first agent they met. 
97 percent of sellers interviewed three or fewer agents.”
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THE eNEIGHBORHOODS MARKETING SYSTEM Continued

The meaning of these numbers is clear: To be successful you must be the first name associated with local real estate – you 
must stand out.  High quality marketing solutions will help you differentiate yourself from other agents.

Close More Deals
Being an expert and standing out from the competition is crucial to your real estate success. Having the right tools is equally 
important. Every report, email, webpage, or flyer produced by eNeighborhoods is designed with one thing is mind, to help you 
close more deals. And nothing boosts your confidence level more than simply being prepared. eNeighborhoods gives you that 
peace of mind.

Stay In Touch
According to another study conducted by NAR “85 percent of buyers and sellers would use the same agent on their next trans-
action. Yet only 11 percent actually use the same agent.” Center to the eNeighborhoods Marketing System are “set-it-and-for-
get-it” email and direct mail solutions designed to keep you forefront in the thoughts of all your clients. We do this by providing 
information that is compelling, engaging, and relevant to each recipient’s community. And it’s all done automatically.

eNEIGHBORHOODS PRODUCT DESCRIPTIONS

My eN
Look here for special announcements and offers! 

Contacts
Manage all of your contacts efficiently and effectively with the new eNeighborhoods contact manager. The eNeighborhoods 
contact manager lets you segment your contact list into multiple subgroups such as current clients, past clients and prospects 
so you can target your message more effectively. Includes a way to easily import from Outlook ® or Top Producer.™

Neighborhood Report formerly “HomeBook”
Produce terrific looking reports to market any neighborhood in the country. Neighborhood Reports can be created for any 
residential address in the United States with demographic, employment, school, and housing information.

CMA
The latest breakthrough in CMA technology, eNeighborhoods CMA blends property and neighborhood information into fantastic 
looking reports that highlight you as the professional.
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eNEIGHBORHOODS PRODUCT DESCRIPTIONS Continued

BuyerTour
Consumers today have more direct access to property information than ever before. eNeighborhoods BuyerTour combines 
property information, neighborhood demographics, loan scenarios, and school information into powerful buyer presentations 
branded with your personal information.

Campaign Manager
Quick and easy automated solutions to manage marketing campaigns.

Email Marketing
“Home Sale Alert” email campaign. 
Sign up your contacts to receive a special “Home Sale Alert” email for properties sold in their neighborhood!
Email Drip Campaigns
New and updated email marketing campaigns written by industry guru Dave Beson!

Direct Mail Marketing
“Neighborhood News” direct mail newsletter marketing campaign. We print them, sort them and mail them! Great designs 
personalized for high impact!

Flyer
Quickly and easily create great looking property flyers in seconds. Great designs and a huge time saver!

Maps & Aerials
eNeighborhoods Maps also includes full access to aerial photographs! Include these in all your eNeighborhoods reports.

WebSite
Quick and easy access to manage your eNeighborhoods WebSite! (Available at an additional monthly fee.)

Training
Check here for new on-line training options.
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GETTING STARTED

This Jump Start Guide assumes you have installed the eNeighborhoods software from either the Internet 
or by following the installation steps outlined in the Quick Start Guide included with your CD-ROM in the 
eNeighborhoods Launch Kit.

To take advantage of all eNeighborhoods products you will need a high-speed Internet connection. An Internet connection is 
required to get program updates, data updates and to access your client information. Each time you start eNeighborhoods, it 
will check to see if you have the most current version of eNeighborhoods. You should see a screen like this below. (See Fig.1)

All program updates will be done through the Internet, but it is a good idea to keep your eNeighborhoods Installation CD-ROM.

THE PROFILE WIZARD

Customizing Your Profile Information
Before we start creating those great reports, let’s take a few moments to personalize them. After all, the point of these reports 
is to help convey to your prospects that you are the expert on the neighborhoods that they are interested in, and “branding” 
the reports with your information is a big part of displaying your professionalism.

(Fig. 1)
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Start by clicking the profile icon in the upper right-hand corner of the screen. (See Fig. 2) This will bring up the Personal Set-
tings Wizard (PSW). Alternatively, you can get there by going to the My Personal Profile option on the Personal menu at the 
top of the screen. The PSW also appears the first time you run eNeighborhoods, so you may have seen it before.

The first tab contains all of your Personal Information: your company name, address, WebSite, contact information, etc. 
You’ll also find a drop-down box that allows you to choose what sort of user you are: single or team. This setting allows us to 
customize the content we send to your clients on your behalf (for example, the “Home Sale Alert”). (See Fig. 3)

(Fig. 2)

(Fig. 3)
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On the second tab is where you’ll find the place to set your Designations. (See Fig. 4) You should see all of the available des-
ignations in the list box on the left. To add a designation, simply select it from the left-hand list box and click the right arrow 
button (      ). Your selection should now appear in the right-hand list box. To remove a designation, select it in the right-hand 
list box and click the left arrow (      ). If you’d like to change the order of one of your designations, just select it in the right-
hand list box and use the up (    ) and down (    ) arrows to reposition your selection.

(Fig. 4)
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The third tab is where you want to place your photo. (See Fig. 5) Just click the Add Photo button, browse to your selected  
image, and then click OK. To remove the image, use the Clear Photo button. The Modify Photo button allows you to zoom in 
and adjust the photo using the slider and arrows. (See Fig. 6)

The fourth tab is the same as the third, but for Your Logo. Use it to customize your logo in the exact same way you customized 
your photo.

eNEIGHBORHOODS TIP: If you are using one of the many branded versions of eNeighborhoods (RE/MAX®, C21, 
ERA®, etc.), your logo will already be set to the brand logo. Also, on branded editions, the Brand Logo button 
will allow you to restore the brand logo at any time.

(Fig. 5) (Fig. 6)
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(Fig. 7)

The Report Settings tab is where you can alter informational items such as your slogan, the company’s story, your educa-
tion, your experience, etc. To make a change, click one of the buttons (for example, Change Slogan). (See Fig. 7) A text editor 
containing the current contents displays. Make whatever changes you’d like and then click OK. If you want to go back to the 
default content for that setting at any time, click Restore Default.

ENEIGHBORHOODS TIP: Be sure to highlight your professional and personal achievements in the Report  
Settings section. This is your chance to make a lasting impression on your prospects and clients; plus it adds 
a lot of what makes you unique to your eNeighborhoods reports.
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The last tab we’ll discuss is the Colors tab. (See Fig. 8) This tab allows you to choose two colors you will use to customize 
your reports (borders, backgrounds, etc.). If you are using a branded edition, the default colors will reflect the primary colors 
of the brand. You can change the colors by clicking on the color swatch, choosing the color you’d like, and clicking OK. If you 
want to go back to the original colors at any time, click Restore Default.
 
The Formulas/Scenarios, and MLS tabs allow you to configure your loan and other calculations, and your MLS connectivity, 
respectively. Please feel free to call our Customer Support at 800-975-9742 for assistance.

Syncing Your Profile
Once you have finished configuring your profile settings, click the Finish button. If you have a connection to the Internet, 
eNeighborhoods will synchronize your settings with the ones you have online so that your most recent configuration is always 
available. This means that once you synchronize your settings, if you need to re-install eNeighborhoods, or install it on another 
machine, eNeighborhoods can use your Internet connection to go online and retrieve your settings from our servers so you 
don’t have go through the reconfiguration process again, unless you want to.

eNEIGHBORHOODS NOTE: If you are offline, your settings are saved, but only locally. There is no change in the 
functionality of the application, although you will have to reconfigure your profile should you ever need to 
reinstall eNeighborhoods.

(Fig. 8)
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CREATING A NEIGHBORHOOD REPORT

Navigating through a Presentation
One of the ways in which you can use eNeighborhoods is as a presentation tool. Now that you have used the Personal Set-
tings Wizard to configure your personal information and report settings, let’s generate a Neighborhood Report. To do so, click 
the Neighborhood Report icon in the navigation bar at the top of the screen.

Notice that you are now prompted to enter the address you are creating the report for. (See Fig. 9) You can fill in as much or as 
little address information as you like (for example, complete street address or zip code only, etc) depending how specific you 
want your report. Once you have finished entering the address, click the Map It button. From here you can choose from Aerial, 
Map or Combo features to view your property area.

Now you can go directly to your presentation by clicking Present in the wizard bar below the eNeighborhoods logo.

The left-hand side of the window contains the navigation bar you will use to “flip” through the various “pages” of the  
Neighborhood Report. The main window contains the actual pages (the Cover Page is displayed above). (See Fig. 10) By  
clicking on the navigation bar, the corresponding page will display. Keep in mind that some options may contain sub-options. 
One way to think about this concept is to view main option as the “chapter” of the Neighborhood Report and the sub-options 
as the “pages.” Here is an example.

(Fig. 10)

(Fig. 9)
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Here you see that by selecting the “chapter” Neighborhood Facts, you exposed Income, Age, Households, Education, and 
Employment “pages.”  (See Fig. 11) Clicking on any of these pages will display the appropriate graph, chart, etc., in the main 
window. In some cases (for example, Schools and Houses of Worship), the main window may display a list.
 

Navigate through the list using the Previous Page and Next Page links at the top right of the main window. You can also 
search for a particular school, etc., using the Search feature at the top left of the window. (See Fig. 12)

(Fig. 11)

(Fig. 12)
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Customizing Your Neighborhood Report Settings
Just as you were able to customize the settings of your maps and profile, you can also configure your report to look and feel 
the way you want. To do so, click the Options link at the bottom of each. This displays a window containing the options and 
configurations for that “chapter” (in this case, Housing). (See Fig. 13)

•  Cover Page options allow you to personalize the cover page of both the report and the presentation.
• Neighborhood, Locality, and Area Facts options allow you to change the names used in the headers of the report and   
 presentation (for example, “Area of Boca Raton”).
•  Schools (public and private), Housing, and Houses of Worship options display lists from which you can add or remove   
 items. This allows you to “tweak” the resulting charts and graphs to suit your needs and the goals of your presentation.
•  Climate options allow you to select which of the local weather measurement station’s data you want to display.

(Fig. 13)
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Publishing and Customizing a 1-Minute Report
Now that you’ve located and formatted all this great data, let’s create some reports. To do this, click the Publish button on 
the wizard navigation bar tab. On the left-hand navigation bar you should find a set of tabs labeled [Create New Report], 
1-Minute Reports and My Reports (if you don’t have any custom reports yet, you won’t see this tab). On the main screen you 
should find a drop-down box containing themes (we’ll talk about these in a moment) and previews of those different themes. 
You should also see another drop-down box which lets you select the number of graphs to display on each page. (See Fig. 14)

The “1-Minute Reports” are a collection of eight of the most popular topic combinations for your clients and prospects.  
Clicking on a report type will automatically bring up a description of that report, along with some suggested uses. To publish 
the report, use the command buttons at the top of the main window: Preview, Print, Save As PDF, and E-mail. Or, you can 
choose to further modify your report with either of these buttons: Edit and Page Header.
 

(Fig. 14)
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Edit displays a special window that allows you to customize the content of your report. You decide which pages you’d like to 
include, in the order you want them to appear, utilizing your choice of theme, and the number of charts or graphs you want to 
include on any given page. (See Fig. 15) This dialog box also allows you to save a custom report as a template, which we will 
discuss at length in an upcoming section. 

Page Header displays a special window that allows you to change the personal information that appears in the header at the 
top of every page of your report. (See Fig. 16)

(Fig. 15)

(Fig. 16)
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In addition to the “Classic” report theme, we’ve included a number of others. You can choose to use any of these by selecting 
it from the Design drop-down box, available on both the Edit window and in the main Publish window. (See Fig. 17)

ADVANCED FEATURES

Using Match-Ups
Alright, now that you’ve mastered the basics, let’s learn a little razzle-dazzle. First, how would you like to be able to compare 
and contrast multiple locations for your relocation clients or prospects? eNeighborhoods gives you the ability to compare up to 
four locations at the same time using the Match-Up functionality. Enabling a match-up is as simple as adding another location. 
Do that by clicking Locate on the wizard navigation bar, then clicking the Location #2 tab in the main window. After choosing 
your geography, just click Map It! (See Fig. 18)

 

(Fig. 17)

(Fig. 18)
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Now that we have multiple locations selected, click the Present button on the wizard navigation bar. There are two ways to 
look at the data for multiple locations. One way is to look at each separate set of data. Note the tabs on the top of the main 
window that allow you to flip between the locations. (See Fig. 19)

The other way to look at multiple location data is with a “match-up.” Take a look at one by clicking the Match-Up tab by the 
location tabs.
 

This side-by-side format is extremely effective for demonstrating either similarities or differences to a client or prospect in a 
very visual way. (See Fig. 20)

(Fig. 19)

(Fig. 20)
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Creating Custom Reports and Templates
If you’ll recall, in the “Publishing and Customizing a 1-Minute Report” section discussed earlier in this document, we men-
tioned that you have the ability for using eNeighborhoods to create your own custom reports and report templates. Accom-
plishing this is really very easy. To do so, you begin as if you were running a standard 1-Minute Report (by clicking the Publish 
button on the wizard navigation bar). However, once there, rather than using the 1-Minute Reports tab on the left-hand 
navigation, click the My Reports tab. If you don’t have any custom reports yet, you won’t see this tab. In that case, you can 
just click [Create New Report] on the left navigation bar. 

 
This will bring up a window like the one illustrated above, which is exactly like the Edit window from the 1-Minute Report, only 
blank. (See Fig. 21) Start from scratch by choosing the report pages you’d like to include, the order you want them to appear, 
how many graphs and charts to include per page, and what theme you’d like to use. If you only want to run this report once, 
click OK; however, if you’d like to save it for future use, click Save Template.

(Fig. 21)
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Using Aerial Views
The last feature we’ll look at today is the Aerial View, which provides satellite photography for the locations you’ve selected. 
It’s the type of eye-candy that prospects eat up, and it is very easy to use. On every screen showing a map, there are three 
icons available from the left hand navigation bar: Map, Aerial, and Combo. Click the Aerial link while you have an Internet 
connection and eNeighborhoods will download the appropriate photo in seconds (depending on your Internet connection 
speed), giving your prospect or client a bird’s-eye view of that location. (See Fig. 22) If you’d still like to see the map’s points of 
interest overlaid on top of the Aerial View, click the Combo link.
 

(Fig. 22)
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We hope this Jump Start Guide has given you confidence to further explore all that the eNeighborhoods 
products have to offer.

Remember you have many support options available to you.

You can email your questions to support@eNeighborhoods.com

eNeighborhoods offers FREE online training to help you master your eNeighborhoods software! Classes are held Monday 
– Thursday at 9AM and 12 Noon EST.  To attend, login about 15 minutes before your class starts. For audio, dial the phone 
number posted in your meeting window and enter the access code provided. (Regular toll charges apply.)

Telephone Customer Support is also available for all eNeighborhoods products. 
Monday thru Friday, 9AM – 7PM ET 
(800) 975-9742 
(561) 981-9700 
(561) 981-9800 (FAX)

Thank you for becoming an eNeighborhoods customer. The opportunities before you are limitless. At eNeighborhoods, we have 
helped over 100,000 people, just like you, develop thriving livelihoods in real estate. We do that by never forgetting that your 
success equals our success!
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